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Examples of the items within each element of the logic model

* Needs « Content Expertise of « Workshops « Participants e Awareness | » Skills s Economic
Assessment Field & Campus
Faculty e Train-the- e Trainer « Knowledge | « Behavior « Environmental
¢ Stakeholder Trainer Networks
Analysis & e Partners and o Attitudes e Practices ¢ Social
Engagement Collaborators ¢ Technical e Agencies
Assistance s Motives e Policies e Civic
¢ Niche & Market ¢ Operational & e Clients
Analysis Organizational « On-line courses ¢ Aspirations | ¢ Decision-
Support ¢ Decision- making
« Research-based e Site visit makers

knowledge « Program Materials
« Consultation s Customers
« Extension e Equipment &
Mission & Technology s Conferences
Capacity

Examples of the types of data and collection methods used in the evaluation process

« FOcus groups « Program Business Plans « Number of events | « Number of « Focus Groups e Cost-benefit analysis

s Surveys s Professional Plans of planned participants s Pre-Post Testing

s Research Studies Work e | ocation of e | ocation s Surveys e Secondary data

« Secondary data * Program budgets events » Ethnicity « Standardized instruments

« On-going ¢ Organizational budgets s Events s Gender s Logs « Return on investment
collaborations conducted « Satisfaction « Observation of Skills

Based in part upon “Program Action Logic Model” UW-Extension




